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Oour Story

GHS Group of Companies, which has proven itself with its 45 years of
experience, continues to present its collection to its customers every
season since 2010 with its own womens wear brand NaraMaxx. Our
brand seeks different ways to offer exciting new experiences by planning
according to future trends in its collections and includes designs that
reflect the traces of world fashion. The collections are created in integra-
tion with international and domestic design offices and the product range
is expanded for each season and production is carried out with environ-
mentally friendly raw materials.

NaraMaxx accelerates the growth of the brand by making large invest-
ments in digital platforms, while conducting its marketing and advertis-
ing activities, it offers its customers easy shopping opportunities with
mobile applications and online sales site. Our rapidly growing brand also
serves its customers with design offices and showrooms in Istanbul and
London.
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28 Number of Employees: +500
&0 Group Revenue: 100M$S

NARX | ONaraMaxx

WHERE COLOURS COME TO
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\Mission
To develop a unigue shopping experience that offers

high quality products and services in all our stores with = .
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our customer satisfaction-oriented approach. S
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\Vision
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Acquiring a successful and powerful place in our ‘
ready-to-wear brand worldwide, exhibiting creativity,
quality, customer satisfaction, trust, and service dlvgarslty. %
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Rankin®

BTSO (Bursa Chamber of Commerce and Industry)
Top 250 Large Firms Research

# 2021: Sectora: 3 & Overall: 74
% 2022: Sectoral: 2 & Overall: 72
% 2023: Sectoral: 2 & Overall: 91

TIM (Turkiye Exporters Assembly)
Turkey's Top 1000 Exporters Research

% 2021: Sectoral: 85 & Overall: 493
# 2022: Sectoral: 42 & Overall: 476
% 2023: Sectoral: 69 & Overall: 638




BB BB B

ACTIVE WEAR
SLEEP WEAR
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AMERICA

Coming Soon..

AFRICA

Zimbabwe

EUROPE

Bulgaria
Finland
France
Germany
Moldova
United Kinc
Poland

ASIA

Tarkiye
Azerbaijan
Saudi Arabia

AUSTRALIA

Coming Soon...



In The Press

MAPIC 2021: Turkish retailers eye further int’l
expansion
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Global F xpansion
Strategy & Store
Requirements

® Target Regions: MENAEE!I

& Target Locations Shopplngf*

® |deal Size: 150-180 sqm ﬂ

T -
# Brand Positioning: Upper Mediu
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